


Bonide Houseplant Care m
Program #s B70 S1 & S2 .
The New Houseplant Care Center bmrh
creates a “one-stop houseplant care shop” in e

display offer both traditional and all natural
Don’t miss the outstanding ROI this =
offers in a small footprint display.

Messina Wildlife
Program # M38 S1

Deer Solutions Deer Repellent is
now part of the strong line-up of
products from Messina Wildlife. It's
available in ready to use quarts and
various concentrate sizes.

Espoma Organic Potting Mixes

Program # E60 S1 - S6 .y
Espoma introduces a complete line of g s
Potting Mixes and Soil Amendments
that can be used for organic gardening.

+ All Natural and Organic

* Premium Quality Blends

+ Enhanced with Mycorrahizae
+ Beautiful Packaging

+ Use up to 30% less water

your store. The 7 category of products in the Fiﬁ

controls for houseplant problems. =

@ HOT NEW PRODUCTS

Teknor Apex Hose
Program# T18 S1 & S2

Introducing two new products with all the answers.

APEX Healthy Habit and Neverkink Aqua Pure

hoses offer two effective ways to SELL GREEN by

answering real consumer demands.

+ Drinking water safe —

* Lead-free

* Toy standards compliant

* Reduced flow rate that
conserves water

+ Eco-Smart and Family-Safe

PSW Pots program # P98 S1
An Arett Exclusive - 2nd PLACE
BEST NEW PRODUCT IN SHOW!

Discover the PSW Difference. More convincing stone
or clay appearance than its fragile foam counterparts.

Made of a durable, eco-friendly blend of polymer,

stone powder, and wood dust, PSW Pots are

beneficial to both you and the eco-system we work

so hard to preserve.

* Lightweight

* Value-priced

+ Solid color throughout

* Weather resistant,
heavy-duty construction

Making Money As
America Returns
to Gardening

Renowned garden
consultant lan Baldwin
focused the audience
on being ready to

lan Baldwin speaking on
the 1st day of the Arett
Show

take advantage of opportunities.
Some of this past year’s opportunities included:
* 21% of food growers (of all ages) were

“first timers”

* Younger, first time customers wanting help to
figure it out

+ Baby boomers returning after firing their lawn
service (check out Scotts’ results)

* Reluctance to spend big (but excited to buy
small)

* Deals and demands everywhere

He then asked, “Were you ready for them?”
And offered many wonderful strategies for
success. lan’s advice and presentation were
very well received!

“We love every class of lan’s that we every attended”
- Don Mould’s Plantation
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Growing Garden Cenfers
Through
Greal Markeling!

GARDEN

Arett Sales’ in-house ad agency, GreenSmith
Graphics has partnered with GARDEN CENTER
NEWS to bring our customers stunning and
effective digital solutions to help build their
relationships with their consumers.

v’ WEBSITES m

v’ NEWSLETTERS

v/ EMAIL BLASTS

v ON-LINE FLIERS

v EFFECTIVE CUSTOMER
LIST BUILDING FOR ONLINE
or MAILING USE

We also offer a way to

o . r/_- expand your store
LW + offerings with the
alrtlry ARETT SHOPPING

/ CART
SOLUTION!

Call us today. 800.257.8220 Ask for Advertising.

Arett’s New Web Partner] ”

Open House 2009
SHOW HIGHLIGHTS

Our Power Alley was a tremendous success.
Attendees loved the product showcase format
featuring tried and true merchandise at
exceptional prices with special opportunity buy
items, new items, exclusive pallets, and displays.

The New Product and Packaging area was very
well received. Dealers walking through this area
upon entering the show immediately realized the

extensive offering of new products they would be
seeing at the show. They enthusiastically voted
for the best products for the 2010 season.

The “green” eco-friendly products featured in this
area were of particular interest to many buyers.
Thank you to green industry expert, Lee Ann
Seeley for her assistance in informing our guests
about the importance of this type of product line.

Best New Product Winners

1st Place: Design Toscano - Entire Line
Resin and metal statuary, fountains,

and other unique decorative garden

products. (see photo on right)

2nd Place: PSW - Pottery

Beautiful, durable, eco-friendly blend

of polymer, stone powder, and wood

dust planters with a convincing stone

or clay appearance. (see photos on left)

3rd Place: Liquid Fence - Freeze Pruf
A scientific-breakthrough in a foliar/ floral
spray that increases plant resistance to

both cold damage and cold mortality.

Espoma wins |
Vendor of the Year 2009

For their superior customer service,
sales growth, and innovative product lines.
Espoma was further recognized for their support
of Arett programs and consistent product
fulfillment to our customers in 2009.

From left: John Harrison, Dean Villanova, Jeremy Brunner,
Mike Mallon

Thank you for your patience!
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Congratulations to our Open House

Raffle Prize Winners!

Many Arett customers took home great gift baskets.
Some of the winners included J& S Agway, D&D
Nursery, Strosniders, Millwood Nursery, Bristols,
Dougherty’s and William Benedict, Green Thumb, HH
Snow, Techni-Growers, Saifee Hardware, Long Acres,
and Doody & Son. The Grand Prize Winner of the NYC
Broadway Weekend was Telly's Greenhouse and
Moose Crossing won the Weber Grill Raffle!

Arett Outlook ~ September/October 2009
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Never a dull moment
Attendees waited patiently to get back into the
Arett Open House on Friday morning after lightning struck
the main transformer to the Convention Center and
the building was evacuated for a short time.

Arett Outlook ~ September/October 2009

HOT NEW LINES - DON'T MISS ‘EM

SEE YOUR ARETT SALESPERSON FOR DETAILS OR GO ONLINE THROUGH
ARETT DIRECT AND LOOK UP THE PROGRAM.

NOTE: ARETT EXCLUSIVE LINES APPEAR IN RED BELOW

'- Edging/FencinglPlant Supports

Composters / Planters / Rainbarrels
A50 - Algreen Composters A37 - American Netting - Netting

(565 - Greenland Composites -
Raised Garden Beds

F20 - Feather Rock - Pumice Stone/Planters
(538 - Gestion USD - Rainbarrels

(668 - Good Ideas - Composters & Rainbarrels

(38 Gestion USD

(57 - Blamos - Tomato Cages/Plant Stands
Y05 - Yardistry - Posts/Trellis

Fertilizers | Insecticides
Repellents and Weed Killers

(23 - Petra Canada - Herbicides

M19 - Mayne - Mailbox Posts/ Rainbarrels/ Planters

M64 - Matthews 4 Seasons - Wood Trellises/Barrels

composters &
rainbarrels

T e.w W
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N47- New England Pottery - Malaysian, Chinese,
Vietnamese

P14 - PBM Group - Composters

P80 - Pottery Direct - Pottery

P98 - PSW Pots- Wood/Stone & Polymer Pots
R22 - River Market Pottery - Malaysian/Vietnamese Pottery

S67 - Smartware Products - Rainbarrels

E73 - Environmental Factor - Nema-Globes
E74 - Eco Smart - Natural Insecticide

F42 - Fox Farm - Organic Fertilizer

Watering

E68 - Evo Organics - Watering Blanket

M32 - M2PETS -
Specialized Water Nozzle

W02 - Water Rounds -
Deep Root Irrigation

T97 - Tusco - Rolled Rim Pots (rotational molds)

Decor/Furniture/Patio
C79 - Cedar Works - Edging

(73 - Conant Custom Brass - Thermometers

Water Gardening
A23 - Airmax - Water Gardening
(69 - Createk- Artficial Rock

U52 - United Aquatics -
Water Gardening

D38 - Drainage - Yard Decor
(88 - Global Outdoors Inc - Fiberstone Umns/Planters

581 - Stoneage Creations - Stone Furniture/Yard

Decor W27 - Winston Companyl

| Clear - Pond chemi
T54 - Toscano - Statuary and Fountains CrysalCear - Pond chemical

W20 - Winchester Gardens - Furniture L Llees
R68 - RW Rogers -
W52 - Woodard - Furiture Store Garde%gggsrts

T52 - Tricam Ind. - Utlity Carts

S81 Stone Age Creations

New Employee Spotlight

Arett Sales welcomes...

Jeff Brock to its merchandising team. Jeff will be managing the
purchasing of a variety of product categories including tools,

wearables, fencing, edging, and fabric. Jeff comes to Arett with many
years of experience working as a buyer of garden, patio furniture and
Christmas décor at Boscov’s.

Jim Diegel to our sales team covering portions of the New
England area. Jim comes to us with over 15 years experience with
New England Pottery. Jim is a graduate of University of
Massachusetts in Dartmouth, MA.
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MARK YOUR CALENDARS
FOR OUR TWO
UPCOMING SHOWS!

> 1152 Marlkress Road
_ £ A\ Cherry Hill, NJ 08003
e 77 Phone: 800-257-8220

| ————_ Fax: 856-751-0604

", ARETT SALES

.arett.com

* February Seasonal Showcase e
Location: Has moved to the

Garden State Convention Center, Somerset, NJ -
Dates: Thursday & Friday e February 11" & February 12"

Featuring 2010 Spring, Fall, Bird, Christmas, Halloween SHOW N EWS

merchandise on display with great Extra Profit Buying ED'T'ON

Programs and Show Day Bonuses!
* Open House 2010 for Spring 2011
Location: Atlantic City Convention Center, Atlantic City, N)
Dates: Wednesday, Thursday and Friday

September 15*,16",17"

Featuring 2011 Spring Merchandise - Displays -

Seminars - Show Bonus Programs and lots more!

PLAN YOUR SPRING MARKETING, TODAY!
o
+ Profit-Making, Trnafhic-Building Programs
l’eenqml . More, Cusfomigation Than Anghere €lse
\ , - Jop Qualify Designs & Printing
. - €xraordinary Senvice
- Proghams, Supporfed With, Product Discounts
_ L.

2010 Flier Program _,ﬁ»ﬁL\:;}Lg }:mm'c
v’ Choose From 2, 4, or 8 Pages... IN COLOR L e

v’ Choose Your Level Of Customization -
we build every piece to suit each
individual customer.

#1 — DEALER’S CHOICE...THE BEST DEAL!
Approximately half of the space available is filled
with merchandise of your choice from a list of
items hand-picked by Arett’s Merchants for their
“consumer appeal” and available at a great

. . . . Sah ) Pre-Set °
discount to you to help maintain your margins. e ; F,‘,’;giaé';eaed .
Then, fill in the rest with any other products! i 22 to choose

#2 — COMPLETE CUSTOM
Completely designed for you.

or let us create a different
piece for you!

Fliers * Postcards APRNLY Read more inside
Loyalty & Gift Cards @ about our new website, v
Store Signage e-blast, newsletter -

E-mail Blasts & Newsletters partnership with G H RDEN

Websites & So Much More! CENTER NEWS
- “9k yow can’t 6(9 . 96 yow can't wun, walk. 9% yow can't
watk, cranl. But by oll means, kegp moving.” Call us today! 800.257.8220 Press #5 for Advertising
ARETT SALES Martin Luther King, Jr. (1929-1968) email: advertising@arett.com

American Civil Rights Leader & Nobel Peace Prize Winner
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